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Topic Overview French

Al A2 B1 B2

Al.1 This is me! A2.1 Habits B1.1 Alimentation B2.1 Acting for
the planet

A1.2 Hobbies A2.2 Public B1.2 Art B2.2 Social media

transport

A1.3 The weather | A2.3 Memories B1.3 Cinema B2.3 Human
rights

A1.4 Clothings A2.4 Money B1.4 Stereotypes B2.4 Psychology

A1.5 Holidays A2.5 Childhood B1.5 Environment B2.5 Ecology

Al.6 Interests

A2.6 Going out

B1.6 Technical
achievements

B2.6 Feminism

A1l.7 The week

A2.7 Quantities

B1.7 Geography

B2.7 Humans &
nature

A1.8 At work A2.8 Eating out | B1.8 The history of B2.8 Men &
France women

A1.9 Dinner is A2.9 Internet B1.9 The media B2.9 Laicism &

served intolerance

A1.10 At home A2.10 Animals B1.10 Fashion B2.10

Associations

A1.11 Health A2.11 Dreams B1.11 Paris B2.11 Modern
technology
A1.12 Shopping A2.12 Books B1.12 Famous French | B2.12 Social

personalities

differences in
France

A1.13 Family &
friends

A2.13 Projects

B1.13 Québec

B2.13 school
system

A1.14 At the hotel

A2.14 Feelings

B1.14 Daily routine

B2.14 Television

A1.15 Public
holidays

A2.15 Town &
country

B1.15 Travelling in
France

B2.15 Work-life-
balance

Public Areas

1 French Image

2 Job Hunting

3 To getaJob

4 Job Candidate

5 Job Interview

6 Wage & salary

7 Job Contract

8 Stress

9 Emergencies

10 Health Insurance
11 Living in France
12 Banking

13 Taxes

14 Phone Calls

15 Automobiles

16 Car Accidents

17 Public Transport
18 Sharing Economy
19 Stolen Objects
20 Online-Shopping

21 Social Models




